Our third quarter 2024

“In the third quarter of 2024, we have again delivered strong results and are executing well on our strategy to accelerate growth,
increase impact and deliver value for all stakeholders. We have grown our customer base and taken important steps in our climate
action approach. Our good commercial momentum has led to robust income growth, specifically in fee income. We have also seen

increased lending and deposit volumes and resilient margins.”
Steven van Rijswijk - CEO of ING
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