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WEBSITE USER ENGAGEMENT SOCIAL MEDIA
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registered users
(10.8 % conversion rate)

@ 2.000 target
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Facebook fans

Secondary KPI:
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sessions on Startarium.ro
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CROWDFUNDING
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4 114 rewards
successfully | (g 3485 EUR}[124 supporters} (products to be
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LABORATORY MENTORING

Business Canvases
filled-in:;
598

Ideas filled-in:
947
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STARTARIUM PITCHDAY
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awards money attendence

Ist prize broadcast on

Facebook
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78 startups 10 startups 7 special guests 1 WINNER
pitching in the |~ pitching on the as speakers Tracia
first round big-stage (2 internationals,
5 romanians)
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