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HALF OF RENTERS MAY NEVER BUY A HOME

e Latest ING research has found that nearly half (48%) of non-home-owners across Europe
believe they will never own a property

e Yet most dream of owning their home — many considering this a symbol of success

e Consensus is that owning makes better financial sense than renting

Private property ownership is often perceived as a central tenet of a capitalist economy, yet research
released today has found that almost half of renters and non-home owners in Europe (48%) believe
they will never be able to afford their own home.

This latest finding comes from the ING International Survey Homes and Mortgages 2017 — Renting
versus Owning report, which surveyed almost 15,000 people in 15 countries, including the USA and
Australia.

Overall, fewer renters are happy with their housing situation compared to homeowners (59% vs. 78%).
Three in five (60%) of those who rent in Europe say they would like to own their home, with the share
rising to 70 per cent among the 18-34s.

Smart and successful

The study found that many Europeans want to own a home because they consider it a symbol of
success (65%). This reinforces the notion that buying a house is not just a financial decision but guided
by social and cultural principles®. More people say home ownership is a symbol of success in Poland
(72%), Turkey (70%) and Romania (70%) — the UK isn’t far below with 65 per cent.

Over two thirds (68%) of European respondents believe that buying a house is a “smart money
decision” - with the share rising to 83 per cent in Luxembourg. And 71 per cent of people in the UK
agree.

Spain was bottom of this league table, with just under half (47%) agreeing it's financially smart to buy
property; the country’s housing market has started to rise recently but certain mortgages are now harder
to obtain.

Sixty-six per cent in Europe agree that everyone would buy a home if they could afford to — with higher
shares agreeing on this point in most countries, including those with a strong renting culture such as
Germany?. Poland (80%), Turkey (79%) and Romania (78%) top the list with the highest shares to
suggest everyone would buy if they had the money, of all the 15 countries; the UK is placed mid-table
with 64 per cent.

Unfulfilled Ambitions

However, around half of renters and other non-owners (48%) in Europe agree they will probably never
be able to afford to buy a home — rising to a European high of 56 per cent in the UK and Germany. The
survey high, though, is 62 per cent, in Australia.

Breaking this down by age and gender, more than half of non-owners aged 35+ agree they will never
afford a home — rising to 68 per cent among the over-65s. Men (43%) of all ages are less likely than
women (52%) to say they will never buy; one possible explanation is that women earn considerably less
than men over a lifetime3.

k J
07/11/17 1/3



https://www.ezonomics.com/ing_international_surveys/homes-and-mortgages-2017-renting-versus-owning/
https://www.ezonomics.com/ing_international_surveys/homes-and-mortgages-2017-renting-versus-owning/

lan Bright, senior economist and managing director of Group Research at ING, commented:
“Most people want to buy a house. Their reasons for doing this extend well beyond money, such as
security and the freedom to decorate it how they like. Yet many now accept that they are unlikely to buy.

“If you combine this with our findings that a higher proportion of home owners are happy with their
housing situation, compared with renters, then it seems that more people will feel incredibly frustrated
with their housing choices in the future.

“It is hardly surprising that many people in many countries think housing is on the wrong track.”

- ENDS -

1Alter, A (2013) Cultural Sharing in a Global Village: Evidence for Extracultural Cognition in European
Americans http://pages.stern.nyu.edu/~aalter/culture.pdf

2 Davies, B et al (2017) Lessons from Germany: Tenant Power in the Rental Market.
https://www.ippr.org/files/publications/pdf/lessons-from-germany-jan17.pdf

3 Institute for Women's Policy Research (2017) Pay Equity & Discrimination.
https://iwpr.org/issue/employment-education-economic-change/pay-equity-discrimination/

About the research

The ING International Survey Homes and Mortgages 2017 was conducted by Ipsos using
internet-based polling. Fifteen countries were surveyed: Austria, Belgium, Czech Republic, France,
Germany, Italy, Luxembourg, the Netherlands, Poland, Romania, Spain, Turkey, the United Kingdom,
Australia and the United States of America. Polling took place from 2 to 22 June 2017. The full report is
at https://www.ezonomics.com/ing_international surveys/homes-and-mortgages-2017-renting-versus-
owning/ and also on SlideShare.

The ING International Survey is produced several times a year by ING eZonomics. It is about money
and life - combining ideas around financial education, personal finance and behavioural economics to
produce regular and practical information about the way people manage their money - and how this can
affect consumers' lives.
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For further information on ING, please visit www.ing.com. Frequent news updates can be found in the
Newsroom or via the @ING news Twitter feed. Photos of ING operations, buildings and its executives
are available for download at Flickr. Footage (B-roll) of ING is available via videobankonline.com, or can
be requested by emailing info@videobankonline.com. ING presentations are available at SlideShare.

ING PROFILE

ING is a global financial institution with a strong European base, offering banking services through its operating company ING
Bank. The purpose of ING Bank is empowering people to stay a step ahead in life and in business. ING Bank’s 52,000 employees
offer retail and wholesale banking services to customers in over 40 countries.

ING Group shares are listed on the exchanges of Amsterdam (INGA AS, ING.AS), Brussels and on the New York Stock Exchange
(ADRs: ING US, ING.N).

Sustainability forms an integral part of ING’s strategy, which is evidenced by the number one position among 395 banks ranked by
Sustainalytics. ING Group shares are being included in the FTSE4Good index and in the Dow Jones Sustainability Index (Europe
and World) where ING is among the leaders in the Banks industry group.

IMPORTANT LEGAL INFORMATION

Elements of this press release contain or may contain information about ING Groep N.V. and/ or ING Bank N.V. within the
meaning of Article 7(1) to (4) of EU Regulation No 596/ 2014.

Certain of the statements contained herein are not historical facts, including, without limitation, certain statements made of future
expectations and other forward-looking statements that are based on management’s current views and assumptions and involve
known and unknown risks and uncertainties that could cause actual results, performance or events to differ materially from those
expressed or implied in such statements. Actual results, performance or events may differ materially from those in such
statements due to, without limitation: (1) changes in general economic conditions, in particular economic conditions in ING’s core
markets, (2) changes in performance of financial markets, including developing markets, (3) consequences of a potential (partial)
break-up of the euro, (4) potential consequences of European Union countries leaving the European Union, (5) changes in the
availability of, and costs associated with, sources of liquidity such as interbank funding, as well as conditions in the credit markets
generally, including changes in borrower and counterparty creditworthiness, (6) changes affecting interest rate levels, (7) changes
affecting currency exchange rates, (8) changes in investor and customer behaviour, (9) changes in general competitive factors,
(10) changes in laws and regulations, (11) changes in the policies of governments and/or regulatory authorities, (12) conclusions
with regard to purchase accounting assumptions and methodologies, (13) changes in ownership that could affect the future
availability to us of net operating loss, net capital and built-in loss carry forwards, (14) changes in credit ratings, (15) ING’s ability
to achieve projected operational synergies and (16) the other risks and uncertainties detailed in the most recent annual report of
ING Groep N.V. (including the Risk Factors contained therein) and ING’s more recent disclosures, including press releases, which
are available on www.ING.com. Any forward looking statements made by or on behalf of ING speak only as of the date they are
made, and, ING assumes no obligation to publicly update or revise any forward-looking statements, whether as a result of new
information or for any other reason.

This document does not constitute an offer to sell, or a solicitation of an offer to purchase, any securities in the United States or
any other jurisdiction.
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