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IMPACT OF SOCIAL MEDIA ON THE NEWS #SMING15

These are the results of an international study on the impact of social media on the activities of
PR professionals and journalists and how social media influences the news and news distribution.
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This study was carried out by DVJ Insights, on the instruction of ING The Netherlands. Journalists and PR professionals from around the world took part in
the study, during which they shared their stories and experiences with regard to social media. They were asked about their opinion on the use of social

media in their field of discipline and about their expectations about the developments in this field. Approximately 1,000 media professionals from
the Netherlands, Germany, England and the United States were interviewed.

For more information please contact Media Relations ING The Netherlands,
S, +31 (0)20-5764190 B pers@ing.nl. Check the latest news on: ing.nl/nieuws or ¥ @INGnI_nieuws




