4

2
ING ernat|ona

Savings 28

JUNE
2015

thinkforward



ING International Survey

THE SURVEY ,
Savings (2015)

About the ING
International Survey

The ING International Survey aims to gain a better
understanding of how retail customers — and
potential customers — of ING Bank around the
globe spend, save, invest and feel about money. It
is conducted several times a year, with past reports
online at www.ezonomics.com/iis.

This survey was conducted by Ipsos between 16
October and 5 November 2014 using internet-
based polling.

European consumer figures are an average,
weighted to take country population into account.
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countries are compared in this report. Luxembourg

About 1,000 respondents were
surveyed in each, apart from
Luxembourg, with 500.

is the total sample size of this

report ‘
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Tying the knot Is less costly than many news headlines imply

Many couples prefer to spend money on a house than a bigger ceremony; most guests feel the pinch of celebrating

weddings and civil unions

A wedding or civil partnership ceremony is one of
those events that will stay with you for the rest of your
life — and it seems people in Europe are forking out for
the cost. This survey of 12,743 people in 13 countries
found holding a wedding or civil partnership
ceremony was the most expensive life event that
people in Europe experienced in the last five
years. For the second most expensive moment,
people gave a range of “other” answers, which
include illness, or the death of a loved one. Divorce is
the third most expensive life event, followed by
unemployment and redundancy.

However, the median cost of a wedding in
Europe in the last five years was only EUR5,000, a
much lower figure than many that hit the news
headlines. The median figure is used in this report to
get a realistic number, not skewed by very high (or
very low) responses. People at the upper end of the
“big day” budget said they spent more than 10 times

that amount, giving an answer in excess of EUR50,000.

People who married or had a civil ceremony in the
last five years are more likely to agree that they
got into debt for their big day. The trend is seen in
12 of 13 countries surveyed. The reasons behind the
finding are not clear, however, the period coincides
with the aftermath of the global financial crisis, which
may have increased financial pressure. The way people
in Europe expect to celebrate their union may have
also changed.

Men and women are both very likely to save
specifically to fund all or part of their big day.
However, when it comes to other ways to fund it,
there are differences between the sexes.

Women are more likely to receive money gifted
from family — perhaps reflecting traditions. While
it is common in modern life in many countries for a
couple to fund their celebration, traditionally a bride’s
parents paid. Men are more likely to borrow to pay
for the ceremony - both from a financial institution
or from loved ones.

It seems most are happy with the amount they spent.
Only a third of people in Europe agree their big
day would have been better if they had more to
spend. Big celebrations tend to be a family affair, with
many people giving advice — but balancing the
interests of all parties can be a challenge. This is
demonstrated by the 52% of people in Europe who
agree that expectations of friends and family
have too much influence on how much is spent
on marriage or civil partnership celebrations.

Given a choice between a lavish ceremony or
spending money on a house, most people in
Europe prefer the house. Germany is the only
country where the share agreeing falls below half.

For guests, the costs of attending a wedding or civil
ceremony might include a special outfit, travelling and
buying a gift. Overall, 62% of people in Europe
agree weddings are too expensive for guests to
attend.
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- lan Bright, senior economist, Martha McKenzie-
Minifie, editor — international consumer economics
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THE QUESTION

Wed d | N gS mOSt Which event have you had happen in the last five years? What were

, the approximate costs?
expensive; many face
costs from unemployment

A wedding or civil partnership ceremony is one of those events that Median cost Percent who gave
stays with you for the rest of your life — and it seems people in (EUR) the response
Europe are forking out for the cost. 1. Wedding/partnership ceremony 5000 1%

Holding a wedding or civil partnership ceremony was the most

expensive life event that people in Europe experienced in the last five 7 Other 3500 79,

years.

Overall, 11% of people surveyed say they made that commitment in ,

the last five years, with a median spend of EUR5,000. The medians — 3. Divorce 2000 5%

or mid-points — are used to get a realistic answer, not skewed by

very high (or very low) responses. People at the upper end of the 4. Unemployment or redundancy 1750 17%

“big day” budget said they spent more than 10 times that amount,

giving an answer in excess of EUR50,000. 5. Sabbatical from work 1750 4%

It is not only the happy couple who contribute to the cost —

weddings of family members were the most common life event for 6. Having a child 1250 13%

people in Europe in the last five years, with a median cost of

EUR900. 7. A family member’s wedding 900 19%

Second most expensive moment is comprised of answers people

gave in the “other” category, which included illness, or the death of 9. Having a grandchild 500 12%

a loved one.

Divorce was the third most expensive life event, followed by 8. Religious rite of passage 450 9%

unemployment or redundancy.

The aftermath of the global financial crisis is likely to have played a
role in the relatively large share who faced costs from
unemployment or redundancy in the last five years.

The costs of having a child are the immediate costs, rather than the
lifetime total.




THE QUESTION

Ma rried |ate|y7 \V/ | nd the “l got into debt for my wedding/civil partnership”

d e bt Percent who answered “strongly agree” or “agree”
People who married or had a civil ceremony in the last five years are = married within the last five years married more than five years ago
more likely to agree that they got into debt for their big day.

The trend is seen in 12 of 13 countries surveyed, with the exception European consumer
of Poland — where an even share say they got into debt no matter
when the ceremony was held.

The reasons behind the finding are not clear.

The period coincides with the aftermath of the global financial crisis, Belgium
which may have increased financial pressure.

The way people expect to celebrate their union also may have

changed. France
Or it might simply be that people more easily recall whether they
went into debt — or not — if the event was recent.

[t's important to note that most people in Europe do not go into Czech Republic
debt for this special occasion.

Be aware that the number of people who married in the last five
years in several countries is low, so these results are to be used with United Kingdom

caution. Poland

Netherlands

Austria

Luxembourg

Germany

Spain

Italy

Romania

Turkey 76%

Sample size: within the last five years = 1,108 and more than five years ago = 5,107
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THE QUESTION

Youn g N |Ove an d N “| got into debt for my wedding/civil partnership”

d e bt Percent who answered “strongly agree” or “agree”

Under 25s who have walked down the aisle are the most likely to say
they got into debt to pay for it.

Almost half — or 49% — of these young brides and grooms gave the
response, perhaps reflecting the lower average incomes of young
people and fewer years earning as working adults.

Older couples are much less likely to borrow to pay for their
wedding, with the share steadily falling away as age of the
respondents rises.

However, like the findings on p5, it might be that the more recent 25-34 years
the big day, the better the recall of whether debt was accumulated.

49%

18-24 years

35-44 years

45-54 years

55+ years

Sample size: 6,633

s (hinkforward



THE QUESTION

|\/| a r]y cCou p | es save for How did you deal with the costs of your wedding/civil partnership

ceremony?

th e | r V\/e d d | n g ’ d O n a t | O n S Fei;enlt VZ:O gave the below answers. Sample is only people whose wedding/civil partnership was
. in the last five years.
from family less common

A wedding or civil ceremony typically requires a lot of planning — and
saving for the cost seems to be a part of that for many couples.

Of people in Europe who married in the last five years, 45% say they I did not have to pay 8%
saved specifically for all or part of the cost. forit

Family also play a role for many, with 16% saying their family gifted

money to help pay for the celebration and 9% saying they borrowed | borrowed from

money from loved ones to fund it. family/friends for all or 9%
In addition, 15% borrowed from a financial institution to help pay part of it (to be repaid)

for their big day.

For almost one-in-four, however, the cost was covered “as a normal
expense”. This might include couples who opt for a modest
ceremony and employ cost saving techniques, such as asking guests
to bring a plate of food as an alternative to external catering.. My family contributed
Percentages add to more than 100% as respondents could give towards it (not to be
more than one answer. repaid)

| borrowed from a
financial institution for
all or part of it

15%

16%

| paid for it as a normal
expense

I saved specifically for
all or part of it

45%

Sample size: 1,340
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THE QUESTION

|\/| ore women see fa m | |y How did you deal with the costs of your wedding/civil partnership

ceremony?

p ay fo I WwWe d d | N g , men Eer;enlt wk;o gave the below answers. Sample is only people whose wedding/civil partnership was
. In the last Tive years.
more likely to borrow

Men and women are both very likely to save specifically for all or
part of their big day. However, when it comes to other ways to fund
it, there are differences between the sexes. I did not have to pay °%
Women are more likely to have received money gifted from family — for it 10%
perhaps reflecting traditions. While it is common in modern life in

many countries for the couple to fund their celebration, traditionally I borrowed from
a bride’s parents paid. family/friends for all or
part of it (to be repaid) 7%

" men women

12%

Men are more likely to borrow to pay for the ceremony — both from
a financial institution or from loved ones.

Percentages may add to more than 100% as respondents could give . I borroyvev_l frc_>m a - 18%
more than one answer financial institution for
’ all or part of it 12%
My family contributed - 13%
towards it (not to be
repaid) 19%
I paid for it as a normal _ 26%
expense 21%
| saved specificallyfor ]
all or part of it 45%

Sample size: men = 678 and women = 662
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It's family, not finances,
that makes the day special

Some couples celebrate with fancy clothes and fine food.

Some opt for a small ceremony with just a couple of witnesses.
Some choose a church, or a chateau or pitch a tent in their back
garden.

Whatever the taste of the happy couple, it seems most are satisfied
with how much they had to spend.

Only about a third of people in Europe say their big day would have
been better if they had more to spend.

There are differences in attitudes between countries, with the share
falling to a survey low of 7% in the Netherlands and rising to a high
of 60% in Turkey.

o thinkforward

THE QUESTION

“If we had more money to spend on our wedding/civil partnership, it

would have been much better”

Percent who answered “strongly agree” or “agree”

European consumer

Netherlands
Austria
Luxembourg
Belgium
Germany
Czech Republic
United Kingdom
Poland

Spain

France

Italy

Romania

Turkey

Sample size: 6,633

60%




Big party? I'd rather put
the money towards a
bigger house

Given a choice between a lavish ceremony or spending money on a
house, most people in Europe prefer the house.

Overall, 60% of people in Europe agree with the statement “rather
than spend money on a wedding/civil partnership, | would prefer to
spend it on a house”.

Germany is the only country where the share agreeing falls below
half.

In the United Kingdom, Italy and Spain, however, more than two-in-
three agree.

o [(hinkforward

THE QUESTION

“Rather than spend money on a wedding/civil partnership, | would
prefer to spend it on a house”

Percent who answered “strongly agree” or “agree”

European consumer

Germany
Austria

Poland
Romania
Turkey

Czech Republic
Luxembourg
Netherlands
Belgium

France

United Kingdom
Italy

Spain

Sample size: 12,743

60%

46%

50%

52%

53%

57%

57%

59%

61%

62%

65%

67%

68%

70%




It's my day — but my
family can have their say
too

Big celebrations tend to be a family affair — with loved ones giving
advice on various parts of the day.

However, balancing everyone'’s interests can be a challenge and
52% of people in Europe agree that expectations of friends and
family have too much influence on how much is spent on marriage
or civil partnership celebrations.

This ranges from survey lows in the Netherlands, Germany and
Austria to highs in Spain, Italy and Turkey.

1 [hinkforward

THE QUESTION

“The expectations of friends and family have too much influence on
how much is spent on marriage/civil partnership celebrations”
Percent who answered “strongly agree” or “agree”

European consumer 52%

Netherlands 26%
Germany 39%
Austria 39%
Czech Repubilic 42%
Luxembourg 42%
Belgium 42%
France 43%
Poland 52%
Romania 53%
United Kingdom 53%

Spain 58%

Italy

Turkey

Sample size: 12,743

62%

71%
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THE QUESTION

Peo p | - V\/h O are en g a g ed “The expectations of friends and family have too much influence on

how much is spent on marriage/civil partnership celebrations”

fee | | n g th e p reSS u re fro m Percent who answered “strongly agree” or “agree”
loved ones

Of people who are engaged, almost two-in-three agree the
expectations of friends and family have too much influence on how
much is spent on their big day.

Of those married or in a civil partnership, 47% agree — a significantly
lower share.

European consumer

Married/civil
partnership

Divorced

Single

In a relationship

Widow(er) 59%

Engaged 64%

Sample size: 12,743
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Another friend’s
wedding? More fun but
more expense

Weddings are celebrated by guests as well as the happy couple.
And, as might be expected, this celebrating comes at a financial cost
to attendees as well.

With wearing a special outfit, travelling and buying a gift typically
part of the experience for friends and family, 62% of people in
Europe agree weddings are too expensive for guests to attend.

The share varies by country.

People in the Netherlands, Germany and Austria are the least likely
to agree, with people in Turkey, Spain and Italy are the most likely to
agree.

It is not clear whether the costs for guests in the Netherlands,
Germany and Austria are more affordable, whether weddings are
less frequent or whether people are simply happier to pay the price.

i3 [(hinkforward

THE QUESTION

“With qifts, travel and outfits, attending weddings costs guests too
much”
Percent who answered “strongly agree” or “agree”

European consumer 62%

Netherlands 30%
Germany 33%
Austria 36%
Luxembourg 48%
Belgium 49%
Czech Republic 59%
Romania 63%
France 65%
United Kingdom 66%
Poland 67%
Spain 76%
Italy 77%

Turkey 78%

Sample size: 12,743
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Email

+44 20 7767 6656

ian.bright@uk.ing.com

+44 20 7767 6564

martha.mckenzie-minifie@uk.ing.com

+31 6300 71 661

Kariem.hamed@ing.nl

Contact list
Name
lan Bright
Editor Martha McKenzie-Minifie
Marketing manager Kariem Hamed
Ipsos Nieko Sluis

+31 20 607 0707

nieko.sluis@ipsos.com

1 [(hinkforward




15

Disclaimer

This publication has been prepared by ING (being the wholesale and
investment banking business of ING Bank NV and certain subsidiary
companies) solely for the information of clients. It is not investment
advice or an offer or solicitation to purchase or sell any financial
instrument. Reasonable care has been taken to ensure that this
publication is not untrue or misleading when published, but ING
does not represent that it is accurate or complete. The information
contained herein is subject to change without notice. ING and its
officers, employees, related and discretionary accounts may, to the
extent permitted by law, have positions or may otherwise be
interested in transactions or investments (including derivatives)
referred to herein. Neither ING nor any of its officers or employees
accepts any liability for any direct, indirect or consequential loss
arising from any use of this publication. Copyright and database
rights protection exists in this publication and it may not be
reproduced, distributed or published by any person for any purpose
without the prior express consent of ING. All rights are reserved.
ING Bank N.V., London branch is regulated for the conduct of
investment business in the UK by the Financial Conduct Authority. It
is incorporated in the Netherlands and its London branch is
registered in the UK (number BR0O00341) at 60 London Wall, London
EC2M 5TQ.
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